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NEWS 


Starbucks and The Cleveland Museum of Art 
Launch CMA @ Starbucks 


Ten Area Starbucks To Feature CMA Art Corners 


New Program Celebrates Connoisseurship of Coffee, Fine Art 


CLEVELAND (August 18, 2006)—Starbucks and The Cleveland Museum of Art (CMA) today launched 
CMA @ Starbucks, an innovative partnership that will allow connoisseurs of the world’s finest coffees to now 
become connoisseurs of one of the world’s great art collections. 

Beginning today, ten Northeast Ohio Starbucks stores will feature Art Corners in which selected 
posterized reprints from CMA’s permanent collection will be on view. The specially designed posters, 
representing diverse media and artistic movements, will include masterworks by George Bellows, Dawoud Bey, 
Thomas Eakins, Claude Monet, Pierre August Renoir, Peter Paul Rubens Augusta Savage and others, as well as 
artifacts including the Museum’s oldest object, Stargazer, portraying a 5,000-year-old woman; an is century 
Chinese scroll; a 10th century Islamic jug; and a 14th century table fountain. Each participating store will feature 
different images. 

“We are excited about this unique opportunity to share images of treasured CMA masterpieces in 
Starbucks stores throughout the Northeast Ohio region, particularly since the original works of art are either in 
secured storage, on loan to other institutions, or on tour as our $258 million renovation and expansion project 
continues,” CMA Director Timothy Rub said. “We are especially proud of this association with Starbucks. 
Although our product lines differ, our institutions share a commitment to the very highest standards in 
connoisseurship, providing the very best experience to those who visit, celebrating the diversity of the global 


community, and sharing our resources to benefit of the communities in which we live and work.” 


In addition to the in-store Art Corners, Starbucks also will offer CMA arts experiences, including: “Art-to- 
Go” hands-on art encounters for families and children; CMA Art Crew appearances, in which treasured works of 
art come to life in the form of costumed characters; CMA book clubs at selected stores featuring works on art and 
artists on display; and “Coffee Talks” during which CMA curators or local artists will share information and 
perspectives on CMA, its permanent collection and the featured works of art. CMA members also will receive 
invitation-only benefits and specials from Starbucks during the year. 

“We are delighted to welcome these celebrated works from The Cleveland Museum of Art into our 
stores,” said Starbucks Spokesperson Amy Berklich. “At the core of every Starbucks store is our dedication to 
serving our community much more than creative coffee blends. We strive to partner with local institutions like 
CMA to provide customers with though-provoking programs like CMA Art Corners.” 

The works for art will be on view at these ten Starbucks locations: 

¢Cedar and Fairmount — 12405 Cedar Road 

Clifton Blvd. — 11501 Clifton Blvd. 

*Rocky River — 19555 Detroit Road 

Woodmere — 27099 Chagrin Blvd. 

*Hudson — 89 South Main St. 

eShaker Heights — 3470 Warrensville Center Road 

eMayfield Heights — 1456 SOM Center Road 

eChagrin Falls — 65 South Main St. 

eAurora — 125 Barrington Town Square Dr. 


eWilloughby — 36505 Euclid Ave. 


About Starbucks 

Through the dedication of our passionate partners (employees), Starbucks Coffee Company has 
transformed the way people in 37 countries enjoy their coffee, one cup at a time. Starbucks is the premier purveyor 
of the finest coffee in the world, with more than 11,000 retain locations in North America, Latin America, Europe, 
the Middle East and the Pacific Rim. The Company is committed to offering its customers the highest quality 
coffee and human connection through the Starbucks Experience, while striving to improve the social, 
environmental and economic well being of its partners, coffee farmers, countries of coffee origin and the 
communities in which it serves. Through Ethos Water, Starbucks demonstrates its long history of integrating a 
social conscience into all aspects of its business. The company surprises and delights its customers by producing 
and selling bottled Frappuccino® coffee drinks, Starbucks DoubleShot® espresso drink and Starbucks® 
superpremium ice creams through its joint venture partnerships, and Starbucks’ Coffee and Cream Liqueurs 
through a marketing and distribution agreement, in other convenient locations outside its retail operations. The 


company’s brand portfolio includes superpremium Tazo® teas, Starbucks Hear Music’ compact discs, Seattle’s 


Best Coffee and Torrefazione Italia. These brands’ unique and innovative personalities allow Starbucks to appeal 
to a broad consumer base. 


For more information on Starbucks, visit www.Starbucks.com. 





About The Cleveland Museum of Art 

The Cleveland Museum of Art is one of America’s leading comprehensive museums. Its permanent 
collection is world renowned for its quality and breadth, spanning 6,000 years. The Museum is a significant 
international forum for exhibitions, scholarship and art acquisitions. For more information on the Museum, its 


holdings, programs, services and events, call 1-877-CMA-IS4U or visit www.ClevelandArt.org. 





About the New CMA 

Presently underway, The Cleveland Museum of Art’s $258 million renovation and expansion project will 
increase its size by nearly 200,000 square feet, resulting in an enhanced visitor experience in an architectural 
setting on par with the Museum’s extraordinary permanent collection. The two phases of construction are 
scheduled for completion in 2008 and 2011, respectively. During construction, CMA will continue to provide 
world-class arts and art education experiences, ranging from special exhibitions to art classes for children and 


adults, at on- and off-site venues. For more information, visit www.clevelandart.org/educed/cmabuilds/html/. 
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Editors’ Note: 


Images and captions of selected images are available at www.cma.org/whatsnew. A checklist of all CMA@ 
Starbucks images also is available at www.cma.org/whatsnew. 
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CMA@® Starbucks Checklist 


Aurora — 125 Barrington Town Square Dr. 
e =§=Stem Cup with Dragon Pursuing Flaming Jewel (1271-1368), China 
e Oculate Being Mask (300 BC-AD 1), Peru 


Cedar and Fairmount — 12405 Cedar Road 
e The Biglin Brothers Turning the Stake (1873), Thomas Eakins 
e = Irises (1700s), Watanabe Shiko 


Chagrin Falls — 65 South Main St. 
e Inauguration Portraits of Emperor Qianlong, the Empress and Eleven Imperial Consorts (1736), 
Lang Shining 
e Helmet Mask (early 1900s), Africa, Cameroon 


Clifton Blvd. — 11501 Clifton Blvd. 
e Helmet (dagu) (early-mid 1900s), Africa, Ivory Coast 
e = Mrs. Ralph Curtis (1898), John Singer Sargent 


Hudson — 89 South Main St. 
e §=©Kantharos (300-200s BC), Greece 
e =Don Juan Antonio Cuervo (1819), Francisco de Goya 


Mayfield Heights — 1456 SOM Center Road 
e = The Burning of the Houses of Lords and Commons, 16 October 1834 (1835), J. M. W. Turner 
e Stag at Sharkey’s (1909), George Bellows 


Rocky River — 19555 Detroit Road 
e Gamin (c. 1929-1930), Augusta Savage 
e Early Morning After a Storm at Sea (1902), Winslow Homer 


Shaker Heights — 3470 Warrensville Center Road 
e The Red Kerchief: Portrait of Mrs. Monet (1868-1878), Claude Monet 
e Portrait of a Woman (c. 1917-1918), Amedeo Modigliani 


Willoughby — 36505 Euclid Ave. 
e Romaine Lacaux (1864), Pierre Auguste Renoir 
e One-Handled Bowl (c. 1450-1200 BC), Cyprus 


Woodmere — 27099 Chagrin Blvd. 


e = Half Armor for the Foot Tournament (c. 1590), Pompeo della Cesa 
e Helmet Mask (mid-late 1800s), Africa, Mali 
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CMA@® Starbucks* 


Related Programming 


Art and Fiction Book Club Express 


Join CMA’s Art and Fiction Book Club Express at Starbucks for FREE book discussions. Discussions are open to 
the public on a first come, first serve basis. For more information, please call (216) 707-2655 or email 


adultprograms @clevelandart.org. 





Monday, September 18, at 3 p.m. 
Cedar Fairmount 
Headlong by Michael Frayn 


Monday, October 16, at 3 p.m. 
Rocky River 
Girl with the Pearl Earring by Tracy Chevalier 


Monday, November 20 


Woodmere 
Death and Restoration by Iain Pears 


CMA’s Art Crew 


CMA’s Art Crew, a group of life-sized costumed characters based upon masterpieces from CMA’s permanent 
collection, will visit the various CMA @ Starbucks locations throughout the program. 


Sept. 9, 2006 September 16, 2006 
Clifton Cedar Fairmount 
1-2 p.m. 1-2 p.m. 

Sept. 23, 2006 Sept. 30, 2006 
Woodmere Hudson 

1-2 p.m. 1-2 p.m. 

Oct. 7, 2006 Oct. 28, 2006 
Shaker Heights Chagrin Falls 

1-2 p.m. 1-2 p.m. 

Nov. 11, 2006 Nov. 18, 2006 
Rocky River Mayfield & SOM 
1-2 p.m. 1-2 p.m. 

Dec. 2, 2006 Dec. 16, 2006 
Aurora Willoughby 

1-2 p.m. 1-2 p.m. 


(more) 


CMA@ Starbucks — 2 


Art-To-Go 

CMA staff and trained volunteer teachers will host Art-To-Go sessions on various Sundays through December 
2006 in conjunction with the CMA@ Starbucks program. The Art-To-Go sessions will feature genuine works of art 
grouped in suitcases according to historical and cultural themes. Under supervision and using gloves provided, 
members of the public are able to handle certain objects for a tactile connection to past times, foreign cultures and 
the art-making processes. Vouchers for FREE Art-To-Go sessions will be available at CMA @ Starbucks locations. 
Each session accommodates up to 25 participants. 


Sept. 17, 2006 Oct. 22, 2006 

CMA CMA 

Theme: Cool Knights Theme: Africa 

Nov. 5, 2006 Dec. 3, 2006 

CMA CMA 

Theme: Native Americans Theme: Artists of Our Region 


Summer in the Courtyard Starbucks Sampling 
Starbucks’ Chill Patrol will visit CMA’s Summer in the Courtyard offering samples of Starbucks’ treats. 


Aug. 18, 2006 Aug. 25, 2006 

CMA CMA 

The Kingbees (Rock/Blues) PANic (Steel Drum/Caribbean) 
Media Contacts: 


Donna Brock, The Cleveland Museum of Art 
Ph: (216) 707-2260; dbrock @clevelandart.org 





Amy Berklich, Starbucks 
Ph: (412) 330-2266; aberklic@starbucks.com 





About Starbucks: 


Through the dedication of our passionate partners (employees), Starbucks Coffee Company has 
transformed the way people in 37 countries enjoy their coffee, one cup at a time. Starbucks is the premier 
purveyor of the finest coffee in the world, with more than 11,000 retain locations in North America, Latin 
America, Europe, the Middle East and the Pacific Rim. The Company is committed to offering its 
customers the highest quality coffee and human connection through the Starbucks Experience, while 
striving to improve the social, environmental and economic well being of its partners, coffee farmers, 
countries of coffee origin and the communities in which it serves. Through Ethos Water, Starbucks 
demonstrates its long history of integrating a social conscience into all aspects of its business. The 
company surprises and delights its customers by producing and selling bottled Frappuccino® coffee 
drinks, Starbucks DoubleShot® espresso drink and Starbucks® superpremium ice creams through its joint 
venture partnerships, and StarbucksTM Coffee and Cream Liqueurs through a marketing and distribution 
agreement, in other convenient locations outside its retail operations. The company’s brand portfolio 
includes superpremium Tazo® teas, Starbucks Hear MusicTM compact discs, Seattle’s Best Coffee and 
Torrefazione Italia. These brands’ unique and innovative personalities allow Starbucks to appeal to a broad 
consumer base. For more information on Starbucks, visit www.Starbucks.com. 





(more) 


CMA@ Starbucks — 3 


About The Cleveland Museum of Art 


The Cleveland Museum of Art is one of America’s leading comprehensive museums. Its permanent 
collection is world renowned for its quality and breadth, spanning 6,000 years. The Museum is a 
significant international forum for exhibitions, scholarship and art acquisitions. For more information on 
the Museum, its holdings, programs, services and events, call 1-877-CMA-IS4U or visit 
www.ClevelandArt.org. 





About the New CMA 


Presently underway, The Cleveland Museum of Art’s $258 million renovation and expansion project will 
increase its size by nearly 200,000 square feet, resulting in an enhanced visitor experience in an 
architectural setting on par with the Museum’s extraordinary permanent collection. The two phases of 
construction are scheduled for completion in 2008 and 2011, respectively. During construction, CMA will 
continue to provide world-class arts and art education experiences, ranging from special exhibitions to art 
classes for children and adults, at on- and off-site venues. For more information, visit 
www.clevelandart.org/educed/cmabuilds/html/. 
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Editors’ Note: 
A checklist of all CMA @ Starbucks images is available at www.cma.org/whatsnew. Images and captions of 
selected images are available at www.cma.org/whatsnew. 








* Dates are subject to change. For up to date information and schedules, visit www.ClevelandArt.org 
or call 1-800-CMA-IS4U prior to day of event. 


